June 14, 2011 - PR in a Bottle
We live in an instant society.   Magazines have headlines such as, ‘Lose Ten Pounds in Ten Days,’ ‘Become a Millionaire by Age 25’ and ‘From Couch Potato to Marathon Finisher in One Month.’   Even though we know it takes consistent effort and dedication to achieve our lofty goals, it is easy to fall prey to the desire to shortcut the process.   Experienced runners usually become focused on breaking their own personal record, or ‘PR.’   Years ago my brother, Doug, friend, Jeff Cuddeback, and I decided to have some fun with other runners as we misled them with a concoction we named, ‘PR in a Bottle.’
Doug, Jeff and I were in Boston in mid-April of 1996 for the running of the 100th Boston Marathon.   The city was crowded as race officials had allowed runners who didn’t meet the usual qualifying standards to enter into a lottery system to have a chance to race the world’s oldest continuously run marathon.   Instead of 15-20,000 runners there were twice that and the entire city was bursting at the seams.   ‘Your room isn’t ready yet,’ said the polite front desk clerk.  After about 20 minutes I told her half-jokingly, ‘If there is a suite at the same price we’ll take it since we’ve been inconvenienced by waiting.’  Much to our surprise there was and we ended up in a two-room suite with three queen sized beds while others slept four and five to a room.   We kept our luck to ourselves!

There was a large wet bar where we lined up all of our various vitamins, electrolyte replacement beverages and nutrition products.  It looked like a combination pharmacy and convenience store.   At some point during the weekend I finished drinking a two liter bottle of water and decided to save it for my pre-race beverage.   On race day I mixed a chocolate drink with its combination of protein, carbohydrates, vitamins and minerals and put it next to my race singlet, petroleum jelly, water and various other items I would need prior to racing.   Doug, Jeff and I were giddy with pre-race anxiousness when somehow we came up with the idea to call my drink ‘PR in a Bottle.’   I used a black marker to write that on the bottle in large letters and an idea was born.
As we rode on the bus from Boston to the race start in Hopkinton we chatted with many runners who sat near us.  It seemed that they all were either running their first marathon, initial Boston marathon or both.   Jeff had raced a sub-nine hour Hawaii Ironman Triathlon, I was a 2:22 marathoner and Doug had raced 15:47 for 5k and a 2:44 marathon which impressed the mostly novice runners.   What happened next though was an instant classic.

Everyone around us asked for tips and advice since they were so happy to have some experienced runners in their midst, so it was time to get out the ‘PR in a Bottle.’   As I drank a glass, a runner asked, ‘What are you drinking?’   As I showed him the bottle with the homemade label I said matter-of-factly, ‘It’s PR in a Bottle.’   ‘What is that?’ he inquired.   ‘It’s our secret drink that helps us to race fast,’ I responded.   ‘We all drink it and are planning on PRs today,’ Jeff noted in a serious tone.’   At least a dozen runners in the seats around us then heard Doug calmly say, ‘We don’t even run any more – we just drink this three times a day!’   The expressions on their faces were of total incredulousness, but they couldn’t argue when three runners with our credentials laid out the facts about ‘PR in a Bottle.’
We were laughing so hard that we finally came clean and told these poor novice runners that we did train with consistency, variety and intensity.   We had to and it showed in our race performances.   We were all in our mid-to-late 30s and Jeff and I raced 2:38s while Doug ran a 2:54 that day.   The ‘PR in a Bottle’ may have helped, but it was just icing on the cake of dedicated training.  An eerily funny thing happened to me though a few weeks later while I was shopping in a local grocery store - I spied a new vitamin and mineral product named ‘Exercise in a Bottle.’   I guess we were on the right track – maybe we should market ‘PR in a Bottle!’

